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Appendix G: Additional descriptive figures

This appendix collects descriptive figures whose results are reported in full in the main text: the relative
importance of disinformation (Finding 1), its perceived impacts (Finding 1), beliefs about how it spreads
(Finding 2), and the information sources practitioners use (Finding 4). The problems against which
disinformation is compared here (Figure G1) are not mutually exclusive: disinformation can interact with
them, exploiting issues such as climate change or feeding democratic decline.

Is disinformation more or less important than other societal
problems?

Sexism -

Racism -

Infectious diseases -
Precarity -
Democratic decline -
Climate change -

Armed conflicts -
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Figure G1. Relative importance of disinformation compared with other societal problems (%, N = 101-102).



Disinformation campaigns conducted abroad
represent a major threat to democracy.

Disinformation plays an important role
in Russian public support for the war in
Ukraine.

A disinformation campaign can be enough
to decisively change the result of an
election.

Disinformation played an important role in
Covid-19 vaccine hesitancy.

Disinformation campaigns played an
important role in the rise of populist
parties in Europe.

Social networks make it easy to influence
voters' choices through disinformation.

Disinformation campaigns play an important
role in public distrust toward the State
and government.

Disinformation played an important role in
Donald Trump's election in 2016.

Agreement with statements about disinformation's impact
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Figure G2. Perceived societal and political impacts of disinformation (%, N = 101-102).
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Beliefs about how disinformation spreads

Platforms’ recommendation algorithms
strongly influence political opinions.

The problem comes mainly from supply:
producers, media, or platforms massively
disseminate this content and make it
visible.

Fact-checking reduces false beliefs on
average.

Offline channels {TV, radio, face-to-face)
play a role as important as social
networks.

People encounter opposing opinions more
often offline than online.

The problem comes mainly from demand: the
public demands and actively seeks out this
type of content.
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Figure G3. Beliefs about how disinformation spreads (%, N = 96).

How often do you use these channels to stay informed about
disinformation?

General-interest or specialized press
articles

Gray literature or popularization
(reports, think tank notes, podcasts,
newsletters)

Scientific articles (peer-reviewed
journals)

Posts on social networks (experts,
journalists, institutions)

Books (essays, reference works)
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Figure G4. Information sources used to stay informed about disinformation (%, N = 94).



