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Appendix: Details on the Comscore data used in the study 
 
In our study, we used data from the analytics company Comscore, which provides audience estimations 
of website/app entities. (For details on their methodology, see Comscore, 2021). What follows is a list of 
every report retrieved from Comscore that was used in the analysis. 
 
Figures 1 and 2 
Comscore MMX Multi-Platform, Total Unique Visitors/Viewers (000) and % Reach, Total Audience, 
October 2021 – December 2021, Argentina, Australia, Brazil, Canada, Chile, Colombia, Finland, France, 
Germany, Hong Kong, India, Ireland, Italy, Japan, Malaysia, Mexico, Norway, Singapore, Spain, United 
Kingdom, United States. 
 
Figure 3 
Comscore MMX Multi-Platform, % Reach, Total Audience, October 2021–December 2021, Argentina, 
Australia, Brazil, Canada, Chile, Colombia, Finland, France, Germany, Hong Kong, India, Ireland, Italy, 
Japan, Malaysia, Mexico, Norway, Singapore, Spain, United Kingdom, United States. 
 
Figures 4 and 5 
Comscore MMX Multi-Platform, % Reach, Total Audience, October 2021–December 2021, Argentina, 
Australia, Brazil, Canada, Chile, Colombia, Finland, France, Germany, Hong Kong, India, Ireland, Italy, 
Japan, Malaysia, Mexico, Norway, Singapore, Spain, United Kingdom, United States. 
 
Figure 6 and 7 
Comscore MMX Multi-Platform, % Reach, Total Audience, March 2019–December 2021, Argentina, 
Australia, Brazil, Canada, Chile, Colombia, Finland, France, Germany, Hong Kong, India, Ireland, Italy, 
Japan, Malaysia, Mexico, Norway, Singapore, Spain, United Kingdom, United States. 

 
We used data from the following rows of the above reports: 
 

Table 1. Overview of the rows from the Comscore reports that were used for the analysis. 

Country 
Overall visitors and 

reach (RQ1 and RQ3) 
Reach by gender 

(RQ2) Reach by age group (RQ2) 

Argentina Total Audience 
Females: 18+ 

Males: 18+ 
Persons: 18–34 

Persons: 35+ 

Australia Persons: 15+ 
Females: 15+ 

Males: 15+ 

Persons: 15–24 
Persons: 25–34 
Persons: 35–44 
Persons: 45–54 

Persons: 55+ 

Brazil Persons: 18+ 
Females: 18+ 

Males: 18+ 

Persons: 18–24 
Persons: 25–34 
Persons: 35–44 
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Persons: 45+ 

Canada Persons: 18+ 
Females: 18+ 

Males: 18+ 

Persons: 18–24 
Persons: 25–34 
Persons: 35–44 
Persons: 45–54 

Persons: 55+ 

Chile Total Audience 
Females: 18+ 

Males: 18+ 
Persons: 18–34 

Persons: 35+ 

Colombia Total Audience 
Females: 18+ 

Males: 18+ 
Persons: 18–34 

Persons: 35+ 

Finland Persons: 15+ 
Females: 15+ 

Males: 15+ 

Persons: 15–24 
Persons: 25–34 
Persons: 35–44 
Persons: 45–54 
Persons: 55–64 

Persons: 65+ 

France Persons: 18+ 
Females: 18+ 

Males: 18+ 

Persons: 18–24 
Persons: 25–34 

Persons: 35+ 

Germany Persons: 18+ 
Females: 18+ 

Males: 18+ 
Persons: 18–34 

Persons: 35+ 

Hong Kong Persons: 15+ 
Females: 15+ 

Males: 15+ 

Persons: 15–24 
Persons: 25–34 
Persons: 35–44 
Persons: 45–54 

Persons: 55+ 

India Persons: 15+ 
Females: 15+ 

Males: 15+ 

Persons: 15–24 
Persons: 25–34 

Persons: 35+ 

Ireland Total Audience 
Females: 15+ 

Males: 15+ 

Persons: 15–24 
Persons: 25–34 
Persons: 35–44 
Persons: 45–54 

Persons: 55+ 

Italy Persons: 15+ 
Females: 15+ 

Males: 15+ 

Persons: 15–24 
Persons: 25–34 
Persons: 35–44 

Persons: 45+ 

Japan Persons: 15+ 
Females: 15+ 

Males: 15+ 

Persons: 15–24 
Persons: 25–34 
Persons: 35–44 
Persons: 45–54 

Persons: 55+ 

Malaysia Persons: 15+ 
Females: 15+ 

Males: 15+ 

Persons: 15–24 
Persons: 25–34 

Persons: 35+ 

Mexico Persons: 15+ Females: 15+ Persons: 15–24 
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Males: 15+ Persons: 25–34 
Persons: 35+ 

Norway Persons: 15+ 
Females: 15+ 

Males: 15+ 

Persons: 15–24 
Persons: 25–34 
Persons: 35–44 

Persons: 45+ 

Singapore Persons: 18+ 
Females: 18+ 

Males: 18+ 

Persons: 18–34 
Persons: 35–44 
Persons: 45–54 

Persons: 55+ 

Spain Persons: 18+ 
Females: 18+ 

Males: 18+ 

Persons: 18–24 
Persons: 25–34 
Persons: 35–44 
Persons: 45–54 

Persons: 55+ 

United Kingdom Persons: 18+ 
Females: 18+ 

Males: 18+ 

Persons: 18–24 
Persons: 25–34 
Persons: 35–44 
Persons: 45–54 

Persons: 55+ 

United States Persons: 18+ 
Females: 18+ 

Males: 18+ 

Persons: 18–24 
Persons: 25–34 
Persons: 35–44 
Persons: 45–54 
Persons: 55–64 

Persons: 65+ 
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