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Appendix A: Tables

Table A1. List of coronavirus-related terms used in analysis.

coronavirus, corona, koronavirus, wuhancoronavirus, kungflu, n95, covid-19, corona virus,
covid19, sars-cov-2, covd, pandemic, coronapocalypse, chinese virus, chinavirus, cronvirus,
virus, V3-485S, sbs, W, Jlgas Hhas, Jexi s>, o), 4idsS, BgyeS wand, UgysS sby, Bg)sS,
Korona, koronavirs, asl, mutasyon, virusi vya corona, Eﬁlﬁ's’, FRIT , mﬂTa'l?pW, Elfffﬁ?s’,
Y arsy , e 93T, FIfFs-19




Table A2. Difference-in-differences analyses — Engagement.

The estimating equation for the model is:

Engagement;; s = a+Pxdid;; +dxpandemic_dummy; :+v*2020_dummy; ; +X;- +€5it

Here, Engagement;;, refers to the total engagement metric (sum of likes,
quote tweets, replies, retweets and no. of tweets by users) for website 7 in
year i and month #; did;;; is the difference-in-differences indicator for web-
site j, year i, month ¢ (obtained as 2020_dummy;; * pandemic_dummy;);
pandemic_dummy;; is an indicator equal to 1 for observations on website j
in pandemic months (variable) ¢, 0 for pre-pandemic months; 2020_dummy; ; is
an indicator equal to 1 for year 2020, 0 for 2019 observations for website j and
year i; X are website fixed effects and €;;, is the error term.

Table A2: Difference-in-differences, total engagement

First pandemic month: March First pandemic month: April

All year Jan-Jun All year Jan-Jun
Diff-in-diff -13252.2 3203.8 -10733.0 10259.4
(-0.80) (0.16) (-0.81) (0.50)
Pandemic months dummy  4660.1 8471.8 1698.5 6076.7
(0.61) (0.65) (0.26) (0.50)
2020 dummy 31211.1% 31211.1% 28217.3** 28217.3"
(2.09) (2.14) (2.65) (2.54)
Observations 360 180 360 180
Website FE YES YES YES YES

t statistics in parentheses
* p < 0.05, ** p <001, *** p < 0.001

Notes: Difference-in-differences on total engagement (sum of likes, quotes,
retweets, replies to, and number of, tweets containing a link to fact-checking
organizations’ websites). While we detect a significant inerease in engagement
in 2020 compared to 2019, there is no specific association with the pandemic
period.



Table A3. Difference-in-differences analyses — Posts.

The estimating equation for the supply-side model is:

Posts; ;s = a+5*didj,,—,t+6*pandemic_dummyj,t+'y*2020_dummyj’,~+X;-+ej,,-,t

Here, Posts; ;; is the total number of posts by website j in year ¢ and month
t; did; ; ¢ is the difference-in-differences indicator for website j, year 7, month ¢
(obtained as 2020_dummy; ; * pandemic_dummy; ;); pandemic_dummy;, is an
indicator equal to 1 for observations on website j in pandemic months (variable)
t, 0 for pre-pandemic months; 2020_dummy; ; is an indicator equal to 1 for year
2020, 0 for 2019 observations for website j and year i; X; are website fixed
effects and ¢ ; ; is the error term.

Table A3: Difference-in-differences, number of posts

First pandemic month: March First pandemic month: April

All year Jan-Jun All year Jan-Jun
Diff-in-diff -50.13 -16.72 -64.91 -35.82
(-0.83) (-0.27) (-1.34) (-0.71)
Pandemic months dummy 33.94 77.58 67.58 64.91
(1.62) (1.40) (1.77) (1.60)
2020 dummy 115.7° 115.7 122 5™ 122.5*
(2.07) (2.00) (2.96) (2.89)
Observations 356 180 356 180
Website FE YES YES YES YES

t statistics in parentheses
* p < 005, * p< 001, *** p< 0.001

Notes: Difference-in-differences analysis on the number of tweets by fact-
checking organizations’ handles. While we detect a significant increase in the
number of posts in 2020 compared to 2019, there is no specific association with
the pandemic period.



Table A4. Difference-in-differences analyses - Per-post engagement.

The estimating equation for the model is:

Per_post_engagement; ; ; = af+,6'*da'dj,i,i+5*pandemic_dummyjlt+fy*2020_dummyj,i+)(;+£J-,.,;!t

Here, Per_post_engagement; ;, refers to the per-post engagement metric (sum
of likes, quote tweets, replies, retweets and no. of tweets by users, divided
by the total no. of tweets by both users and fact-checking websites’
handles) for website j in year ¢ and month ¢; did;;, is the difference-in-
differences indicator for website j, year 7, month ¢ (obtained as 2020_dummy; ; *
pandemic_dummy;.); pandemic_dummy;. is an indicator equal to 1 for ob-
servations on website j in pandemic months (variable) ¢, 0 for pre-pandemic
months; 2020_dummy; ; is an indicator equal to 1 for year 2020, 0 for 2019 ob-

servations for website 7 and year i; X; are website fixed effects and ¢, ;4 is the
error term.

Table A4: Difference-in-differences, per-post engagement

First pandemic month: March First pandemic month: April

All year Jan-Jun All year Jan-Jun
Diff-in-diff -6.811* -9.872* -7.944** -13.69***
(-2.42) (-2.80) (-3.18) (-3.82)
Pandemic months dummy 2.128 6.383° 2.415 8.586%°
(1.06) (2.27) (1.31) (2.80)
2020 dummy 4.392 4.392 4.658° 4.658*
(1.81) (1.72) (2.36) (2.31)
Observations 356 180 356 180
Wehsite FE YES YES YES YES

t statistics in parentheses
*p< 005 * p< 001, " p< 0,001

Notes: Difference-in-differences on per-post engagement (sum of likes, quotes,
retweets, replies to, and number of, tweets containing a link to fact-checking or-
ganizations’ websites, divided by the total no. of tweets by both users and
fact-checking organizations” websites’ handles containing a link to fact-checking
organizations’ websites). In all specifications, we detect a statistically significant
reduction in average engagement associated with the pandemic months and as
compared to the control year (2019).



